Christian Lacroix



Christian Lacroix: The Brand

Ever since the creation of the couture house in 1987,
Christian Lacroix style is unigque, exuberant, colorful
and baroque. From their inception, Christian Lacroix’s
creations have been coveted and embraced by many
great intermnational fashion editors and stars. Mr Lacroix
has given the Couture House 22 years of unrivalled
creations.

Today, the House of Christian Lacroix conserves a
heritage of unparalleled richness.

Working alongside CEOC Nicolas Topiol and leading
the House in an evolving creative direction: Sacha
Walckhoff, Mr Lacroix’s design assistant from 1992 to
2009, and the creative director of the successful “Bazar
by Christian Lacroix” line. Sacha Walckhoff continues
to play a crucial role in building the brand and has
succeeded in all positions of fashion from concept to
design. Successively a stylist, ready-to-wear, studio
director, consultant and “right hand man” of Mr Lacroix,
Sacha Walckhoff is pivotal in leading the House of
Christian Lacroix towards commercial success.






A Timeless Brand

The Christian Lacroix brand subsists through timeless values.
The House of Christian Lacroix is identified throughout its history
and today by these images, convictions and concepts:

- Paris

- Haute Couture

- Richness of Colors
- Provence

- Mix and match

- Liturgy

- Hispanism

. Graphic prints
. Art of Singularity

- Attentiveness to detail
- Broad-Mindedness

- Modemism

. Avant-garde

- Barogue

- Sumptuous

The result is a fabulously nchly entwined universe which can be conti-
nually reinterpreted, re-mixed and illuminated. A fundamentally
contemporary and dynamic brand
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